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Why bother?

Career — profile, promotion, citations

~unding — ‘impact’

Personal satisfaction / validation

—~eedback mechanism to improve research and
Its relevance

The University for business and the professions
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‘Making publicly known’, for whom?

-

Academic

- J
N\

Policy Public

/L
4 )

Professional
groups
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Through which channels?

4 )
Popular

press
\§ J
4 N\ [ )

Events / Specialist

social media press
\_ /L

4 _ )
Academic

press

\_
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Popular press

‘News Values — how do
journalists determine what's

news?
» Sourcing— how do journalists
find ‘'news’
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“The somewhat mythical set of criteria
employed by journalists to measure and therefore
to judge the newsworthiness of events”

- Franklin, Hamer, Hanna, Kinsey, Richardson.
Key Concepts in Journalism

The University for business and the professions
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News Values —
characteristics of what
becomes ‘'news’

Over to you
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“These ground rules may not be written down
or codified by the news organisations, but they
exist in daily practice and in knowledge gained on
the job.”

-Harcup T. and O'Neill D. (2001)
What is News? Galtung and Ruge Revisited

The University for business and the professions
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Galtung & Ruge — 12 news values

1960 CONGO

1960 CUBA
1964 CYPRUS

The Structure of Foreign News
Johan Galtung and Mari Holmboe Ruge
Journal of Peace Research, Vol. 2, No. 1 (1965), pp. 64-91

The University for business and the professions
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Galtung & Ruge — 12 news values

* Meaningfulness * Predictability
* Unexpectedness * Continuity

* References to elite peoples * Intensity
* References to elite nations * Unambiguity

The University for business and the professions
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Galtung & Ruge — 12 news values

* Frequency — events favoured over processes
* Composition — a fair balance of stories

* Negativity — bad news is better than good news
* Personification — adding a human element

The Structure of Foreign News
Johan Galtung and Mari Holmboe Ruge
Journal of Peace Research, Vol. 2, No. 1 (1965), pp. 64-91

The University for business and the professions
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Galtung & Ruge — criticism

“...by focusing on coverage of three
major international crises Galtung and Ruge
ignored day-to-day coverage of lesser,
domestic and bread-and-butter news”

-Harcup & O’neil 2001

The University for business and the professions



" CITY UNIVERSITY
., LONDON

Harcup and O’Neil- 10 news values

Reference to celebrity

Reference to the power elite

Entertainment — sex, human interest, drama
Surprise

Good news — rescues, personal triumph

Bad news — tragedies, accidents

Magnitude

Relevance — cultural proximity, political importance
Follow up stories

10. Newspaper's agenda — politically and structurally

1.
2.
3.
4.
5.
6.
1.
8.
9.

The University for business and the professions
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SOURCING — How do
journalists find ‘news’

Over to you




Figure 4. Please select which of the following you
use when SOURCING new story leads?

Facebook ST 8 Sourcing new story leads
] ) i Varitying storles avaady
: being worked on
Twitter l L
LinkedIn l 4

Blog posts from bloggers
you already know ‘ |

-~

Other social media sites | 19
Posts from bloggers

you don't know ) 27 ’
Comment/anncuncements from b
s

corporate spokespeople

PR agencies

Conversations with
industry insiders

OmNWI l

source; Digital Journalism Study 2011 - Onella PR Network
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80% of stories at online newspaper Taloussanomat “based on
news agency material or stories published in other newspapers
or news sites”

—Thurman and Myllylahti, 2009: 700

Only 4% of “story information used in hard news stories” in
Clarin.com came from sources other than previously published
media reports.

—Boczkowski, 2010: 52

The University for business and the professions
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Standards
Churn engine to distinguish journalism from churna ism Trust

Share this page http:iichurnalism.comiGa3fsi#287tg me| f| Search saved comparisons...

“Text entered ==~ News article

Speed camera information now available Data to show speed camera effects
Government Communications (NDS) The Mirror
24th August 2011 24 August 2011

So far 75 English
speed cameras. This

will allow local residents to see whether speed cameras are having a
positive impact on accident rates in their areas All local authaorities were
asked to publish information about the effectiveness of their speed
cameras as soon as practicable and provide a web link to this material
by 20th July 2011. The remaining 72 authaorities plan to publish their
data in the next few weeks Road Safety Minister Mike Penning
zaid"Local residents have a right to expect that when their council
spends money on speed cameras, they publish information to show
whether those cameras are helping to reduce accidents or not.”l hope
that this information will help local people to make informed
judgements about the impact cameras are having on their local
roads."However, residents can only hold their council to account if it has
made information available so | would urge those councils which have
not yet published their data to do s0 as soon as possible."Links to the
local authoriies’ information can be found on a central hub on the
Department's website Police forces are to publish the number of
prosecutions arising from each permanent or long term temporary fixed
camera site in their area each year, along with the total number of
offences recorded by all cameras and the total numbers of offenders
given a fixed penalty notice, or taken to court and the numbers of people
opting to complete speed awareness courses. Some farces, including
Cambridgeshire, Dorset, Lancashire, and Thames Valley have already
provided some offence data but in most cases this information will be

The University for business and the professions




OnePoll (Digestives)
One Poll
3rd March 2009

SLAM DUMEK
MEWS COPY

ere yesterday (mon) hailed as the nation’s
favourite

The Mclitie's emerged as the best biscui
EUP'GF1Ea in a poll of 3,000 biscuit fans into second

lace

dunking is still alive and kicking in the UK with
having dunked SBISEUITIALE their brew iATHE

The humble digestive even came tops

hands down because their coating protected

The University for business and the professions

Chocolate digestive is nation's favourite dunking
biscuit

The Daily Telegraph

2 March 2009
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Top three sources of new story leads

« Comment / announcements from
corporate spokespeople

* PR agencies
» Conversations with industry insiders

The University for business and the professions
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Making ‘announcements’ / starting the conversation

* Personal contact — exclusivity / avoid ‘PR
prejudice’

* Own network
* Buy a contact list, e.g. CISION

The University for business and the professions
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Outlet

The Independent
The Independent
The Independent
The Independent
The Independent
The Independent
The Independent
The Independent
The Independent
The Independent
The Independent

The Independent

Contact Title

Regular Contributor

Retail & Leisure Reporter
Rugby Columnist

Rugby League Reporter
Rugby Union Correspondent
Sailing Correspondent
Senior Travel Editor

Sports Contributing Writer
Sports Desk Manager
Sports News Reporter
Sports Writer

Staff Writer

The University for business and the professions

Contact Topic# 1
Cricket

Retail

Rugby

Rugby League
Sports
Sailing
Holidays
Sports
Sports
Sports

Football

CISION - media database

Contact topic # 2

Leisure Activities

Rugby
Rugby; Rugby Union
Boating & Yachting

Travel; Vacations

Sports

Soccer; Sports

News & Current Affairs Soccer
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Making ‘announcements’ / starting the conversation

*Press release — mass distribution

The University for business and the professions
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AlphaGalileo

The University for business and the profes

AlphaGalileo

sundation

la =

Oceania

View all regions Africa Americas Europe Middle East

Science Health Society Humanities Arts Applied science

Home
Language

English |T|

Content

ch to the media

AlphaGal

All content types

News releases

b

ts

Latest news releases

Publication o
announcements

The Internet of Things will transform our everyday 17/10/2012
Ub[’s"\" Zﬂd Internet of Things is the next ICT Disruption The next ICT revolution will have a profound impact on
multimedia

our lives and the economy. Ubiguitous computing...

« Technical Research Centre of Finland (VTT) »

Broadcast media
items

Blogs Active surveillance provides a viable alternative to surgery for small kidney masses 17/10/2012
AlphaGalileo SrenErE .
Active surveillance of small kidney masses is a safe and effective alternative to immediate surgery,

About Us with similar overall and cancer specific survival...

‘What our users say « Wiley »
Help

Jobs at AlphaGalileo

New findings illuminate basis in brain for social decisions, reactions 17/10/2012
Basic social behaviors recorded in distinct regions of social brain NEW ORLEANS — New insights into
the wiring and firing of the “social brain™ in h...

Cookies and

AlphaGalileo Society for Meuroscience (SfN)

17/10/2012

Terms & Conditions

of Publication Jelly-like atmospheric particles resist chemical aging

Terms & Conditions

of Use Cambridge, Mass. - October 16, 2012 - Atmospheric chemists at the Harvard
School of Engineering and Applied Sciences (SEAS) have found that when it co..

Research

Communicator Harvard School of Engineering and Applied Sciences

@' Podcast Center

Science Podcasts fram Bayer

Floating mobile data pilot in the Helsinki
time data
Satu Innamaa and Esko Hatdld

Leicester plays pivotal role in European Parliament event on 18/10/2012
hows space science can benefit society
Exciting uses of hi-tech space know-how for business and beyond - space

technologies event at National Space Centre on Thursday October 18 How

I I space...

Youris.com -

EUROFEAN AENEANEH MERIA EENTER  Thic js 3 public service announcement - is anyone listening? 24/10/2012
Media figures debate future of public serdice broadcasting at University of Leicester event Debate at
6pm on Wednesday 24 October 2012 at Savoy Plac

V. « Leicester, Uni f

Business

Member's Login

Registration for new users

Search

All Regions [=]
All Categories [=]
All Content |E|

Advanced search

Blngs more blogs

Na content available

Images more images

’ ‘ Scot Martin,

Gordon McKay
Professor of

Environment..

Attached to:
I “Jelly-like

atmospheric
particles resist chemical aging”

more audio

Audio/podcasts

Dr. Simone A. French discusses how
reducing adoles...

Attached to:

“Limiting TV Time - Effective Strategy
for Preventing Weight Gain in Ch_."

Videos more videos

UZ_MEIRA_GREIGOSXROMANOS_4_3
Attached to:

“Los romanos utlizaban mitos griegos
en sus mosaicos como simbolos de..”

Reference more documents

121016_RIKEN OSC press release_Final
Attached to:

“ Non-coding antisense RNA can be
used to stimulate protein producton™

S
janssen )'
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HOME CONTACT US FREE TRIAL JOB OPPORTUNITIES CELEBRITY BULLETIN

Reuters and FENS Our Clients

(1 H H )
n al o Ia FENS Information has since 1987 provided the
world’s media with their diary of forthcoming FENS is pleased to announce that it has

news events so that journalists can be at the acquired the license to incorporate Reuters
right place at the right time. If you are in the diaries into FENS World Report. This will give
media you need FENS to plan your coverage. If FEMS subscribers access to the forward
you are affected by the media’s coverage then planning senice of 2,400 journalists from one EE
you need FENS to help get your message across. of the most respected news agencies in the

warld.
:
L

THTERNRTIONA Loom

FENS Services

FEMNS databases are all updated in real time, searchable by date, new eniry, region, country category and keyword.
Each of the tens of thousands of events has background information, email addresses, website links and phone
numbers. There is also a searchable contacts database and an archive of past FENS events and tailored email
alerts. The service is broken down into five major reports which can be viewed together or separately.

€  FEns Uk Report - All the major forthcoming news events in the UK including courts, politics, conferences, business and entertainment
highlights, EU, theme weeks, anniversaries, sports and many mare,

€  FENS Business Report -- Al the major UK financizl forthcoming events and highlights from international finzncs including company
announcements, economic statistics, central bank meetings and political events relsted to business,

FENS Entertainment Report -- All the forthcoming events of interest to the entertainment industry and those reporting i, including:
film shocting schedules, celebrity visits and press conferences, music and book relesses, concerts, festivaks, thestre openings and many
moare.

FENS World Report (incorporating Reuters Diaries) -- All the major forthcoming news events around the world, This global
service incorporates Reuters diaries, thus giving subscribers to the forward planning services of 2,400 Reuters journalists.

FENS Middle East, South and Central Asia Report -- A special report which focuses on forthcoming events in this volatile, wealthy
and strategic region of the world,

Celebrity Bulletin A database of celebrity activities in the UK, the Who i doing What in Britain. This service includes a phone-in
service where subscribers can obtain the latest contact details for over 250,000 celebrities,

[Home] [ContactUs] [Free Trial] [Job Opportunities] [Celebrity Bulletin]

The University for business and the professions
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‘The Wire’
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PRESS
ASSOCIATION

Home | Wire | Digital | Pages | Images | Video | Olympics | Sport | Entertainment | Listings | Weather | Marketing LY== SSY b, incss Information | Training

Contact Press Association | Press Association Ireland | Press Association Scotland

Mediapoint Wire | PR Ph graphv‘ Photo Distribution | Press Releases | Training | T\-’l Radio | Video Production | Online | Tvready Service

Live Press Releases

At the Press Association we use cookies on our websites to improve the experience for our users. By closing this box and continuing to browse you are accepting our X
use of cookies and we won't bother you with this message again.

To learn more about cockies and their benefits please dick here.

Press Releases Contact PR Services Go>

9 > OcokanaGroup PR Photography

BusmmessWare Gorkana | durrants | metnca

>
rtrtelr et CISION

Increase your chances of exposure

s mNEeWSdesk

() markettiersaoc marketwire
NASDALD OMX | GlobeNewswire g p'..esswl'm éwﬁ

PR Newswire

PRWED realwire @ RNS

PRESS RELEASE
NEWSWIRE

SourceWire
News Distritution
THOMSON REUTERS

Press release distribution

Give your press release maximum exposure, by tapping into the UK's press release distribution network. When
submitting vour press release to any of the above press release distribution services, you should request that it is
alzo =ent out on Press Aszociation's press releaze news wire.

How does the press release news wire work?

We lease space on our wires to the specialist press release distribution companies listed above. To get your press
releaze onto the PR news wire contact any of the distribution partners above and obtain a quotation.

Please note, press releases should not be submitted directly to Press Association.

See the live press releases going out on the wire today.

Benefits of the press release news wire

By submitting a press release through these partners, your release:

will be delivered directly into the newsrooms of every national and major regional newspaper, and every TV

and radio station across the UK and Ireland.

will be submitted using the same coding as Press Association's and the media's own editorial copy, making it

easier for journalists to drop releases into their pages for editing.

can be accessed by a further 5,000 registered journalists and hundreds more businesses, who access the

PR news wire online using our news monitoring service.
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Making ‘announcements’ / starting the conversation

* News agencies

* Individual publications

The University for business and the professions
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Publicity Strategy

7

1. Have full text available

\

r2. Develop publicity tool/s (PR
etc)

7

3. Distribute and respond

\

The University for business and the professions
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Have full text available

*Be aware of “author’s rights”
*Use repositories

The University for business and the professions



CITY UNIVERSITY Your rights
LONDON

3.2 Retained rights

“the right to post on a non-commercial basis your "Author's
Original Manuscript" as a digital file on your own website for

personal or professional use, or on your institution's network
or intranet or website, or in a subject repository that does not
offer content for commercial sale or for any systematic external
distribution by a third party”

The University for business and the professions
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3.2 Retained rights

“the right to post on a non-commercial basis your "Author's
Accepted Manuscript” (i.e., your manuscript in the form
accepted for publication, revised after peer review; formerly a
"postprint”), as a digital file on your own website for personal
or professional use, or on your institution's network or intranet
or website, or in a subject repository that does not offer
content for commercial sale or for any systematic external
distribution by a third party, provided that you do not use the
PDF version of the article prepared by us and that you include
any amendments or deletions or warnings relating to the article
Issued or published by us; in compliance with the embargo
periods detailed below; and only with this acknowledgement:

The University for business and the professions
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3.2 Retained rights

Taylor & Francis mandates public access to the final version of
your manuscript twelve (12) months after the publication of
the Version of Scholarly Record in science, engineering,
behavioral science, and medicine; and eighteen (18) months
after first publication for arts, social science, and humanities
journals, in digital or print form.

the right to present an article at a meeting or conference and
to distribute printed copies of the article to the delegates
attending the meeting provided that this is not for commercial
purposes and provided that acknowledgment to prior publication
In the journal is made explicit;

The University for business and the professions
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CITY UNIVERSITY
LONDON

FAQ & Contacts | Browse by Year | Browse by Subject | Browse by Division | Browse by City Author | Browse by Author

Welcome to City Research Online
City Research Online is a digital archive of research and enterprise output produced by City University London staff.

To search City Research Online’s content, use the search options below. To browse its content, use the links in the menu
bar above.

For further information and contact details, please see our Frequently Asked Questions & Contacts page.

’ Follow us on Twitter! For new additions to the repository, and for updates on the service, please click the Twitter
icon.

Quick Search

| & Advanced search

Latest Additions

Inskip, C., MacFarlane, A. & Rafferty, P. (2008). Music, movies and meaning: communication in
film-markers’ search for pre-existing music, and the implications for music information retrieval. Paper
presented at the 9th International Conference on Music Information Retrieval (ISMIR 2008), 14 - 18
September 2008, Drexel University, Philadelphia, USA.

Fernandez-Luna, J. M., Huete, J. F., MacFarlane, A. & Efthimiadis, E. M. (2009). Teaching and learning in
information retrieval. Information Retrieval, 12(2), 201 - 226. doi: 10.1007/s10791-009-9089-9

MacFarlane, A_, Inskip, C. & Rafferty, P. (2010). Upbeat and quirky with a bit of a build: Interpretive
repertories in creafive music search. Paper presented at the 11th International Society for Music
Information Retrieval Conference (ISMIR 2010)(I1SMIR 2010), 09 - 13 August 2010, Utrecht, Netherlands.

More...

City Research Online is powered by EFrintz 3 which is developed by the School of Electronics and Computer Science at the University of Scuthampton. More information and software oredits. |e‘|pr| nts
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Use repositories
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Home

Search  Browse

Submit  Subscrib

Cart My

Top Papers

Top Authors

Top Institutions

SSRN Blog

Ranking Data Explained

SSRN Top 10,000 Papers &

Updated Weekly - Last Updated on: 10/14/2012
Ranked by: Total New Downloads
Ranks are given in parenthesis. Click on any column header ta sortthe table by that column. To see the history of a measure or the data used in calculating it, please click on the measure.

Feedback Form

You are viewing only the top 10 for this ranking. To view all SSRN Top 10,000 Papers and access full functionality, sign in or register.

Existing User: |51 D

New Users: Reqister Now (its free and easy — name and email are all that's required!)

PA:

D

Search Papers ||

Paper
A Quar Approach to Tactical Asset Allocation
Mebane T Faber
Cambria Investment Management
Date posted to database: February 11, 2007
Last Revised: July 15, 2009
What is Marriage?
Sherif Girgis , Robert George and Ryan T Anderson
Princeton University Depariment of Philosophy , Princeton
University - Department of Politics and University of Notre
Dame Department of Political Science
Date posted to database: December 11,2010
Last Revised: December 11, 2010
Understanding the Modern Monetary System
Cullen O. Roche
Orcam Financial Group, LLC
Date posted to database: August 6, 2011
Last Revised: August 22, 2012
Social Mood, Stock Market Performance and U.S.
Elections: A I[ i
Voting Results
RobertR. PrechterJr., Deepak Goel , Wavne D. Parker and
Matthew L ampert
Socionomics Institute , Socionomics Institute , Emory
University School of Medicine and University of Cambridge
Date posted to database: January 19, 2012
Last Revised: September 27, 2012

I've Got Nothing to Hide' and Other Misunderstandings of
Priv:

Daniel J. Solove

George Washington University Law Schaol

Date posted fo database: July 12, 2007

Last Revised: May 5, 2008

The

Analytical Issues

Daniel Kaufmann , Aart Kraay and Massimo Mastruzzi
The Brookings Institution , World Bank - Development
Research Group (DECRG) and World Bank Institute
Date posied to database: September 24, 2010
Last Revised: October 4, 2010

Theory of the Firm: Managerial Behavior,

and Ownership Structure

Michael C_Jensen and William H. Meckling
Harvard Business School and Simon School, University of
Rochester (Deceased)

Date posted fo database: July 19, 1998

Last Revised: January 17, 2011

Company Valuation Methods: The Most Common Errors in
Valuations

Pablo Fernandez

University of Navarra - IESE Business School

Date posted to database. July 22, 2001

Last Revised: October 16, 2008

Relative Strenath Strateqies for Investing

Mebane T Faber

Cambria Investment Management

Date posted to database: April 6, 2010

Last Revised: April 20, 2010

A Stakeholder Approach to Strategic Management

R. Edward Freeman and John McVea

University of Virginia (UVA) - Darden School of Business
and University of Virginia (UVA) - Darden School of
Business

Date posted to database: March 18, 2001

Last Revised: June 27, 2001
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SelectedWorks of Joseph Stiglitz

Author Home Browse Subjects Browse Article Types

Globalization, International Trade and Markets

E" Link

% PDF

% PDF

\} PDF

s PDF

Making Globalization Work (2008)

Economic Crisis or Global Malaise in 20062, The Economists' Voice (2006)

Joseph Stiglitz argues that in certain respects the economy is precarious and a crisis
is...

Helping Infant Economies Grow: Foundations of Trade Policies for
Developing Countries (with Bruce Greenwald), The American Economic Review
(2008)

Aid for Trade (with Andrew Charlton), Commonweaith Secretariat (2006)

Growth, Initial Conditions, Law andSpeed of Privatization in Transition
Countries: 11 Years Later (with Sergio Godoy), NBER Working Paper Series,
#11992 (2006)

This paper examines alternative hypotheses concerning the determinants of success
in the transition from Communism...

View More »

Development

Uk PDF

s PDF

% PDF

B Link

Iraq

Helping Infant Economies Grow: Foundations of Trade Policies for
Developing Countries (with Bruce Greenwald), The American Economic Review
(20086)

Aid for Trade (with Andrew Charlton), Commenwsaith Secretariat (2006)

Growth, Initial Conditions, Law andSpeed of Privatization in Transition
Countries: 11 Years Later (with Sergio Godoy), NBER Working Paper Series,
#11992 (2006)

This paper examines alternative hypotheses concerning the determinants of success
in the transition from Communism...

Fair Trade For All (with Andrew Charlton) (2005)

1% PDF

& PDF

1% PDF

The High Cost of The Irag War, The Economists' Voice (2006)
Joseph E. Stiglitz calculates that the full cost of the Iraq War may reach $2...

Reply: Transfers vs. Economic Costs in the Iraq War, The Economists' Voice
(2006)

Transfers and economic costs are indeed different in the war in Iraqg, and transfers
may...

The Economic Costs of the Irag War (with Linda Bilmes), NBER Working Paper
Series (2006)

This paper attempts to provide a more complete reckoning of the costs of the Iraq...

Public Finance

1% PDF

Securing Social Security for the Future, The Economists' Voice (2006)

The funding troubles of Social Security have been greatly exaggerated in an effort to
pu=zh

Contact Information

Curriculom Vitae [PDF]

Courses/Seminars
Development
00!
Globaliz:

and Sustainable
Development

Initiative for ] Workshop
Honors & Awards
[l hn Kenneth Galbraith Award, August

= Nobel Prize in Econo

Search the Selected Works of
Joseph Stiglitz

Search All Sites

= Print Page
Bookmark
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Publicity Strategy

7

1. Have full text available

\

r2. Develop publicity tool/s (PR
etc)

7

3. Distribute and respond

\
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Hard News — conventional
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LONDON ‘inverted pyramid’ structure

Most Newsworthy Info

Who? What? When? Where? Why? How?

Important Details

Other General Info

Background
Info
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Anatomy

i
Headline: Must grab your audiences’ attention M U Itivu* mﬂgﬂ et bem?ﬂm"ﬁ

and draw them in for mare, email; should accompany an electronic

distribution via a newswire service.

/

Subhead: Not all releases need one, but i you're {“World's Largest Digital Videc

mln |.|9|!une, make sure it's desoiptive and -\\“

[htir!cllﬂjdﬁlhedyd' ign, and the date
of the release. When you issue the releass overa

mmim;iguiawlnh bl ations company. is now ;:lfiaring its customers a unigue

% from MultiVu

Lead Paragraph: This is the singke mast

impartant paragraph n the whole releass, I you
don't draw your reader in here, you've lost them
forever. This is your chanoe to set up your story
in a single sentence o twa,

lacement of MuliVu's customers’ video on the Reuters Sign miarks a natural
psion of an extremely successful partnership entered info in March 2007
=fiveen PR Mewswire and Times Square? a division of Reuters and manager of
e Reuters Sign. The initial agreement, which was the first of its kind, placed PR

Sacond This & where you dive inm

move detzil and set up story for the reade, giving Mewswire's customers' photos on the 7.400-square-foot billboard, which is seen

same more background or contesd, by an estimated 1.5 million people who pass through Times Sgquare daily.

I[Erimnl!: U!rgeﬁal;m placed keywords *In this day and age the most successful communications programs are the
throughout the miakes i easier for your 25 that embrace new technologies that connect organizations directly with

audience o find the release when searching the

vizh far infoemation. . said Dawe Armon, chief operating officer, PR Newswire. "ltis our

ire fo leverage these new technologees and create new mediums
deliver fheir messages. Blogs and social networks - especially
Fvideo - have become a mainsiay of our disiibution, targeting
ices, and now with the introduction of Times Sguare

I ANNNIN

| Quotes: Having quatable quates i a highly



m I-hw; qmlabh{pl:ls'sa h#hllmq:
key messages out;
them easy reademmm:h?ﬁrl{l.

\\ customers, investors or other

Body: This is where you give all the relevant

information for raa:lnenh:ls,mum
'IlEIlT‘lEH‘E‘EEI‘E:;;-E' infarmation.

Wirite with your audience in mi

Hﬂupﬂaﬁaﬂwphﬁnnmﬂ%
Eesp it
jJust whia you are mdﬂ di.

PRSI = NS A RS o TR L=a i il S TRt i T, il =l g
d measureme ices, and mow with the intreduction of Times Sguare
dea, we are giving o stomers a new and unique way to reach their
rested parfies directhy ®

k

"Video that will render well in this new
visually appealing and eye-catching, and of
a message without audio," said Bev Yehuda, vice ufF"m:hn:ls i i
"MuliVVu's industry-leading production staff will work our clients iu

iurm must be concise, extremely
able fo tell a story or convey

Throuwgh MultVu, organizations can create customized video segments fo be
displayed on the Reuters billboard. The video segments will be accompanied by
a headline of up to 100 characters, and a company logo.

According to a study by eMarketer, a leading market research firm, companies
spent 3775 milion in online video ads in 2007, and are projected to spend 34.3
billicn by 2011, MultiVu is expecting to aftract non-tradifional customers, such as
those putting resources fowards online video adwertising, with this new video
offering, according fo Yehuda.

" About PR Newswire

PR Mewswire Associafion LLC (hitpcfiwwew. prmewswire com) provides elecironic
disiribution, targeting, measurement and broadeast services on behalf of t2ns of
thousands of corporate, government, association, labor, non-profit, and other
customers worldwide. Using PR Mewswire, these organizations reach a vanely of
crifical audiences including the news media, the investmeant community,
government decision-makers, and the general public with their up-fo-the-minuie,
full-text news developments.

Established in 1254, PR Newswire has offices m 14 couniies and routinely sends
its customers' news fo ouflets in 125 countries and in more than 40 languages.
ILtiizing the lalest in communications technology, PR Newswire content 5 considered
a mainstay among news reporters, investors and indviduals who seek brealing news
from the source. PR Newswire's leading serices include Proffet ExperisSM,
eWaich™, MEDLAflas™, SED, MediaRoom, MediaSense™, MuliVu™, LS. Mewswire,




Boilerplate: This is the platform to t=ll your
sudience about you ‘:Ezm:m Keep it brief;
just who you are and do.

Contact Information: Make sure to indude
Mmmdﬁemn‘l}aarﬂmﬂaﬁ&
for your readers to use if they require mare
information. This @n go either at the top or the
h-mnnliﬂ'ﬂ!-plﬁl'ﬂfﬁ Hyou the
release over the wire, the contact information will
appear 2t the end per standard formatting
reguirements,

Throwgh MultiVu, crganizations can create customized video segments fo be
displayed on the Reuters billboard. The video segments will be accompanied by
a headline of up to 100 characters, and a company logo.

According to a study by eMarketer, a leading market research firm, companies
spent 3775 milion in online video ads in 2007, and are projected to spend 34.3
billicn by 2011, Multi'Vu is expecting to aftract non-tradifional customers, such as
those putting resources fowards online video adwertising, with this new video
offering, according fo Yehuda.

- About PR Newswire

PR Mewswire Associafion LLC (hitpcfiwww. prmewswire com) provides elecironic
distribution, targeting, measurement and broadcast services on behalf of tens of
thousands of corporate, government, association, labor, non-profit, and other
customers worldwide. Using PR Mewswire, these organizations reach a vanely of
crifical audiences including the news media, the investment community,
government decision-makers, and the general public with thear up-to-the-minute,
full-text news developments.

Established in 1254, PR Newswire has offices m 14 countnes and routinely sends
its customers' news fo ouflets in 125 countries and in more than 40 languages.
Liizing the lalest in communications technology, PR Newswire content is considered
a mainstay among news reporters, investors and indviduals who seek brealing news
from the source. PR Newswire's leading services include ProfMet ExpertsSM,
elaich™, MEDIAflas™, SEC, MediaRoom, MediaSense™, MuliVu™, LLS. Mewswire,
the preeminent policy newswire in the industry and Hispanic PR Wire, LatinClips
and Hispanic Digital Metwork, the foremost Hispanic communications services. PR
MNewswire is a subsidiary of United Business Media plc of London.

o Contact:

Rachel &. Meranus

Vice President, Public Relations
PR Newswire

Phone: +1 201 360 6778
rachel_meranus{@prnewswire.com
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TAKING THE PAPER OUT OF NEWS
A case study of Taloussanomat, Europe’s first
online-only newspaper

Neil Thurman and Merja Myllylahti

Uting in-depth interviaws, noweroom obzsrvaton, and intemal dooumend, this ooce chdy
presmt and analvses changes that hawe taken phor at Finngh fnancdal daily Taloussanomait
since it sopped penting on 28 Deoember 2007 io foous evdusively on dightal delivery wa the Wah,
emal, and mobile #rewals the sxvings that can be achieved when a newspaper no longer penk
and distrhules a physiml product but also the rewenue lost from subsoriptions and  pentt
adwertsing The onsmuenoes of a newspapers dedicion to go onfne-only are examined as they
rdlate &0 its business model, websie raffic, and editoril practioe. The @n dings ilusheste the extent
o which the medium mthe than the mnient it cardes deherming news onsumpfon pathens,
show the difiering attenfion o newspaper and iE online suhchifute mmmand, and vl the
changes to working patienns journalish can evpedt in the ondine-only enwironment

EEYWOADE  online-only newsmpers; joumalism; oonwergence; business models; adwertising

Imtrodu ction

The death of the printed newspaper is an increasingly commeon subject of
speculation. Philip Meyer has predicied that pint newspapers will “lamn] out of daily
readers labe in the first quarter of 2043 (Meyer, 2004). Vin Crodbie (2008 believes that by
2021 “the few national [LE] dailies” will exist in a diminished (orm “via the web and
e-paper, but not in print” Others ane mone peasimistic s6ll Steve Bullmer, Micresolts CED,
ppess & soenarno in which printed newspapers do nol sunive past 2018 (Whoridkey,
2008): and the pulblisher of The New York Times, Arthur Sulrbarga, thinks the paper's long
history of print could be over in 2012 (Avrisl, 20071

Although bereis a high degres of uncertainty about whether and when pewspant will
ceaie 1o exisl, anline-only newspapes have alisady stared 1o amenge in the United States,
Aurstralia, Framoe, amd Finland. bn Ootodses 2008 the Chrichidn Sciomncs SAsminor 3 nimounosd Uhat,
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7 One Paper’s Online-Only Move Had Little
Effect on Web Traffic, Study Says

Article Comments (5)

By Andrew Lavallee A A

Lol

Researchers from City University London have published a report showing
b one European newspaper's steep drop in revenue as well as unsteady Web traffic after
it became an online-only publication.

The report, "Taking the Paper Out of News,"
by Meil Thurman, a senior lecturer at the

© university, and Merja Myllylahti, focuses on
B Taloussanomat, a financial daily paper in




LONDON

Web-only newspapers? Don't junk the presses yet
(AFP) - Apr 20, 2009 [Z+1/ 0

PARIS (AFP) — More than a half-a-dozen newspapers in the United States and Europe have
gone "Web only” in the past year in a bid to stave off bankruptcy. But the first cold-eyed analysis
of this approach is not encouraging.

A study by two researchers at City University in London dissects in excruciating detail the

ill-fated move by an economic daily in Finland, Taloussanomat fi, which shed its printing presses
in December 2007.

The aim was to cut operating costs by eliminating paper, distribution and associated staff. It
worked: the paper slashed its capital outlays by more than 50 percent.

The problem is that its revenue plummeted even further, by 75 percent.

Even more surprising was that readership - whether measured by unigue visitors or page views
- dropped too. The researchers, Meil Thurman and Merja Myllylahti, had expected a host of loyal
readers of the defunct print edition to migrate to the web.

It turned out that almost all of them were already there, hardly surprising in one of the most
broadband-saturated markets in the world.

And the fact that average time spent on the website did not increase "shows just how much the
medium, rather than the content it carries, determines how news is consumed,” the study
observed.

“In Taloussanomat's downsized newsroom” - after initial cuts, staffing was slashed yet again —

"we have an indication of how journalism is likely to evolve for newspapers who go online-only too
early,” it said.

CITY UNIVERSITY Case study

Photo 1 of 3

A man reads a Chinese language newspaper at
a library in Chicago, lllinois
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Harcup and O’Neil — news values

Reference to celebrity

Reference to the power elite

Entertainment — sex, human interest, drama
Surprise

Good news — rescues, personal triumph

Bad news — tragedies, accidents

Magnitude

Relevance — cultural proximity, political importance
Follow up stories

10. Newspaper’s agenda — politically and structurally

1.
2.
3.
4.
5.
6.
1.
8.
9.
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Galtung & Ruge —news values

* Meaningfulness * Predictability
* Unexpectedness * Continuity

* References to elite peoples * Intensity
* References to elite nations * Unambiguity
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Galtung & Ruge — 12 news values

* Frequency — events favoured over processes
* Composition — a fair balance of stories

* Negativity — bad news is better than good
news

* Personification — adding a human element

The Structure of Foreign News
Johan Galtung and Mari Holmboe Ruge
Journal of Peace Research, Vol. 2, No. 1 (1965), pp. 64-91
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