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The evolution of audience measurement 









ñI am writing for three people 

in England and you are not 

one of them.ò 

Peter Jay



"Oh, we're writing for the editor 

of course. He's the audience."

"My wife, she's the critic".

Reporters, quoted in Hetherington (1985: 37-8).



Editorial staff often ñlaugh in the face of public 

discourse, of democracy; letter writers are rarely 

discussed in a language other than the idiom of 

insanity.ò

ñcranks, nuts,ò or ñcrazy bastards.ò

ñway out in the Ozone.ò  

Wahl-Jorgensen, Karin (2007) Journalists and the Public: Newsroom Culture, 

Letters to the Editor, and Democracy. Cresskill, NJ, Hampton Press Inc



óAggregated collaborative filteringô
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FT.com Y Y

Guardian.co.uk Y Y Y Y

Mirror.co.uk Y Y Y Y

News.bbc.co.uk Y Y Y Y Y Y

News.sky.com Y Y Y Y Y

NYTimes.com Y Y Y Y Y Y

Telegraph.co.uk Y Y Y

theSun.co.uk Y Y Y Y

TimesOnline.co.uk Y Y

WallStreetJournal.com Y Y Y Y Y Y Y

WashingtonPost.com Y Y Y Y Y

Sortable by:
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Taloussanomatôs 

newsroom

ñYour story is 

flying! In 12 

minutes you have 

got 500 readersò
ïsub editor, 

Taloussanomat, 11 July 

2008



ñif the visitor numbers are low [the news desk] will publish 

some populist story like about David Beckhamôs underwear

to get reader figures up quicklyò

ïmultimedia journalist, Taloussanomat



ÅAvailability of metrics

ÅNewspapersô financial crisis



Gawker Media óbig boardsô show live unique visitor totals for top stories 

along with whether each storyôs traffic is trending up or down.



Gawker Media óbig boardsô show live unique visitor totals for top stories 

along with whether each storyôs traffic is trending up or down.



Watched ñpretty obsessivelyò with a 

ñhawk eyeò 

-- MacGregor, 2007

Å Catering to lowest common denominator of 

tastes

Å More soft news with high entertainment values



ñWe track costs é by writer against uniques

[unique users] and share that data with site editors-

in-chiefò 

-- Scott Kidder, vp of operations at Gawker.

Source: http://digiday.com/publishers/pageview-quota-pay-per-click/

ñThe bigger the audience, the more you get paid .. 

the more loyal your audience ð the more repeat 

visitors ð the more you get paid.ò

-- Anonymous Forbes executive

http://digiday.com/publishers/pageview-quota-pay-per-click/


- Bright and Nicholls, 2013


