e REUTERS

; #,
X zn 8l INSTITUTE for ne
CITY UNIVERSITY QTR
I . LONDON OXFORD BiiiisNant

The British journalist in the digital age
Monday 9" May 2016

ce-@ VolkswagenStiftung
i ? ) LUDWIG-
MAXIMILIANS-

UNIVERSITAT
MUONCHEN



........... Reuters Institute
OXFORD | for the Study of Journalism

JOURNALISTS IN THE UK

Neil Thurman, Alessio Cornia, and Jessica Kunert

Neil Thurman
@neilthurman
#UKjournalists




[ ]
(  for the
counct s
Nal':'::; o8 Jourmat
Tral

* Roles

* Trust

* Influences

* Ethical questions
* Change

Reuters Institute
for the Study of Journalism




Northwestern
NU Passages
g
Canada Hudson Bay
AB % MB
sK
-
4 T,
' N
At MN
sp Wi
L) WY
A
NV LT United Sta
co KS MO
Y
OK AR
AZ NM
P MS
S T
'—\/ LA
@\ Gulf o
Me¥ico Mexicq
Guatéiss

Norwegian Sea

Greenland

If?jnd

A

Kingdom

Russia

/7
/
Sea of /
Ireland w\g 1/\ % ;/\ ~ Okhotsk A
/\ ‘ f\/( \\/-\_/\__ ok \ "\\
Kazakhstan & \ [ _\L‘f; 5
\ r~ ) Mongolia — J
HL rJ U ¢ o
A N e T
° S Ulb'-‘l"slﬂ/ Kyrgyzetan- =
5 (=il 3 of Ja
Turkmemstan/\\}ﬂ i, >
) N ALY an
e £t Chiha South Korea P
& { Afghanistan 5 &
b A Iran \ o~ )
Y %ﬁ.Pakislanf \\\\ e East China Sea
Algeria J : 2 s T, Saepal. & 773
\ Libya t g A \\ R X ] @
S e ~ Saudi Arabia \.\ { = ’\3&«'5 \ m#vanrﬁ%r
=S Y Ofman £ (Burma)ie
Mali | > £
° ° ali Niger | = vl Tha and South
23 Chad Ze P oy of Boncl ! hina Sea
Birkingy M~ [‘ Gulfof Aden arabion Sea 2V ONENoR \  Vietm Philippines
o e /‘\,r\ -!“m‘! of ~*
\ )¢ Nigeri Ethiopia d
Ghana\ South Sudan 2
\ b L Laccadive Sea
Gulf of Guinea \,—{\J Somaha
&]Mg J e ya 3 e o e e e e -
_\N/ DR Congo adonesia
A\ Tanzania Banda Sea Papua New
= Arafura Seal Sncg
oo T R
gola o
‘J;mb%Mozambique
"\—;,; T
Namibia l |mbabwe : NT Coral Sea
L Madagascar Indian
Paraguis & ol Botswana ~< 0coan @ awo
L N ﬁ oA . Australia
Chile L = South ! a- WA
4 //RS Atlantic - o
) v SA
{ / \\ Ocean South Africa
@ Uruguay NSW
Great
/(/ Arge@a Austtalian e

a
=

n

ournalism

N4

New
Zealand

Tasman Sea



Journalists’ earnings compared to salaries of other workers, by country

8.00

7.00

6.00
5.00
4.00
3.00
2.00 -
1.00 -
0.00 -

ive earnings



Northwestern
NU Passages
g
Canada Hudson Bay
< ks
¢ %}\
AB MEB
sK 2
oN ac
S
b=V
ND _\
»
AT MN e
S0 Wi MEN: N
A ] o [NH
i Wy i NV waa
; o It Ly oHil PA
NV LT United Sta MD e
co XS MO kv A
0K AR ™ NC
AZ . NM S sc
P AL 4
o T 4
LA
r—‘\\/\
o L
_‘1-,5 3 Gulf of
Me¥ico Mexico
Cuba
l Pueito Rico
oD,
) o . Caribbean Sea
Nicaragua
5 ) Venezuela 2/

—

Colombia A’)v-)\ Suriname:

™ AM

RO

(=
Peru 2 i
e

Greenland
North
Atlantic
Ocean
o A &
Rn(\/\’ e
PA MAa CE AN
’ B PR
Brazil _ i PE
@ o aas
MT BA

MG

1
Lt ~
jﬁ' Paraguay ~ °° _iRJ

Ic%?jnd

Portugal

Western

Sahara
[

N\~

=
en

South
Atlantic
Ocean

Norwegian Sea J \\/\

\

Morocco :
3
Jr' Algeria
N
s

% 8
f | \\ / o B
]
Mauritania | e

l' Mali .‘ Niger

— m=r

(‘uHof r"unPa

urlma / TN~

FSSD
«1 “K nge:@ /_\rf\

“%“’é @ :-~ a';
¥

J Libya

South Sudan

\f{ e N
S i DR Congo g 62)
) \

Gabom

)

" Chad j @

Tanzania

Angola ‘_TZ \%

amb% Mozamblque

Namnbla I lmbabwe

Botswana>

2

a-

Ethlopla

LY

Russia @

Sea of
S an il
N D) N
Do L_,/\“/»/
Kazakhstan & \ Ca
o ) Mongolia e
< $ Al
\\V & r‘ \"\ (-./-
Plizbeldstan oS e
N U2 lan - ~" 1
{ 1/’ &yvgyz\s/nsn
- (= il = Jags
Tgrkagnlstan\g PR 3
= o P N pal'l
| et ~ra Chiha South Korea
\\-’-\ 4 East China Sea
“Nepal.. ﬁ\
J
TR
f
Mvanmar,‘_ 3%
C ‘ (Burma
o A :
'_Yemen ThaNand South éﬂ'{
Bay of Bengal . Yina Sea
Gulf of Aden Arabian Sea LAl \ \ Vletrm Philippines
Gulf of
Th 17
Laccadive Sea =
s 3
@/ﬁomalna
KeMya
adonesia
Banda Sea Papua New
“ Arafura Seal SICS
s Coral Sea
Madagascar Indian
Ocean aLo
WA
SA
NSW
Great
Australian ACT.
vIC
Tasman Sea
TAS

a
=

N4

New
Zealand



’ PERSONAL
CHARACTERISTICS
< . AND,, .

DIVERSITY




Gross monthly salaries of full-time male and female journalists.

40%

£4,001+

<=£2,400

20% £4,001+

0%

Men Women

Notes: Journalists who said they also worked in other paid activities outside journalism were excluded. The average age of female journalists in our survey was 40 against 45 for
men. This age difference is likely to explain some, but not all, of the income disparity between the sexes. (n=411)



60%

40%

20%

0%

6-10 (n=44)

Rank of male and female journalists in the UK
by vears of professional experience, December 2015.

Men

M Senior managers M Junior managers

11-20 (n=110)

Years

of

21-29 (n=70)

professional

Women

Rank and file journalists

48%

6-10 (n=56) 11-20 (n=94)

experience

21-29 (n=51)



Proportions of male and female journalists
by years of work experience.

100%

50% 48% 54% 58%

80%

60%

40%

20%

Note: data only 0%
includes

journalists who

were working in

the profession in

ecember 2015, Years of work experience (n=682)

3-5 6-10 11-20 21+ 30+




UK journalists with 3 or % of women on
fewer years of employment journalism degree courses

in the profession
Bachelors:

3:; :;/:elors Degree: 57%

63%

Source: HESA
(students enrolling
in 2012, 2013 & 2014)

Have a Master’s Degree:

36%
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University entry rate
All 18-year-olds in England:

31%

White men who received
free school meals:

9%

Source: HESA
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60%

40%

20%

0%

Christian

4.8%

o [

Religious affiliation (or none).

B UK journalists in 2015 (n=669)

M 2011 UK Census

0.4% 1-4%

Muslim

Hindu

0.4% 0.4%

3.7%
2.7%
Jewish Other religion

Buddhists

61.1%

No religion



Ethnicity of non-white UK journalists
vs General population.

7%
B UK journalists in 2015 (n=683)
6%

M 2011 UK Census

5%

4%

3%

2%

1%

0%
Mixed race Asian Black Other
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Gross monthly salaries of UK journalists by level and
type of education

Degree in journalism/

. . 10%
communication

Degree in other

: 18%
subject

18% 3%

No degree

W £0-1,600 W £1,601-2,400 W £2,401-4,000 £4,001-6,400 W >=£6,401
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Gross monthly salaries of UK journalists by age

>=60 23% 30% 10% 5%

50-59

40-49

30-39

25-29

m £0-1,600 m£1,601-2,400 W £2,401-4,000 £4,001-6,400 W >=£6,401
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Media types worked in 2012 and 2015

60% -
50% -
40% -

m NCTJ (2012)
M This survey (December 2015)

30% -

20% -

10% -

0% -
Newspapers Magazines Radio TV Online
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Media types worked in 2012 and 2015
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Media types worked in 2012 and 2015
60% -
-21%

+100%

50% -

40% -

m NCTJ (2012)
M This survey (December 2015)

30% -

20% -

10% -

0% -
Newspapers Magazines Radio TV Online
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Median salary band
(gross/year)

Working exclusively

, £19,212 — £28,800
online

Working exclusively in

£28,812 —£38,400
newspapers

BNl Reuters Institute
R for the Study of Journalis



Proportions of UK journalists working in
one or across multiple media types (print,
TV, radio, online)

Number of media types  Proportion of UK journalists
worked in (n =700)
1 54%
2 36%
3 5%
4 1%

Note: 3% of journalists reported that they worked in a news agency, which is why the
percentage figures do not add up to 100.

@ Reuters Institute
[ex¢30)2] for the Study of Journalism



Gross monthly salaries of UK journalists
working in one medium or two media.

17% 3%

Work in one medium

Work in two media

W £0-1,600 m£1,601-2,400 W £2,401-4,000 £4,001-6,400 W >=£6,401
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No. of stories produced or processed / week

500 o
400
300
200

100




Median number of news items produced
or processed/edited per week

Do not work online

All journalists

Work online-only or online + in other media

Work only online

+71%

15

20
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Journalists’ views on changes in their editorial freedom

Journalists’ freedom to make

L .. 17% 3%
editorial decisions

M Decreased a lot M Decreased ® Did not change Increased M Increased a lot



UK journalists’ views on changes in the influence of
audience research/feedback (in last 5 years)

B Weakened M Somewhat weakened m Did notchange ™ Somewhat strengthened M Strengthened a lot

stories ... | fear for ... the public who will soon live off nothing but
‘attention-seeking, fact-free, gossipy clickbait”

Source: Press Gazette survey

Mo il e e i B Fuc ippieSioees
~ 634 Vimeo Awards By The Numbers

138



UK journalists’ views on changes in the influence of PR

(in last 5 years).

B Weakened B Somewhat weakened ® Did not change Somewhat strengthened M Strengthened a lot

Influence of Public Relations

In 2006, 40% of stories in UK quality newspapers and TV & radio
news programmes based ‘wholly, mainly, or partially on PR
material’.

Source: Lewis et al.



Source of PR materials in UK national ‘quality’
newspaper stories (%)

40
35
30
25
20
15
10
5 I
0 H =
Business/corporate  Public body Government NGO/Charity Professional Citizen
association

Source: Lewis et al.






Journalists’ trust in political institutions

Government (n=670) 8%

Political parties (n=671) 12%

Politicians in general (n=672) 10% 44%

M No trust at all M Little trust W Some trust A great deal of trust ® Complete trust

()
A Reuters Institute
(O30 for the Study of Journalism



Trust in government: UK journalists vs. general population.

M No trust at all M Little trust Some trust M A great deal/complete trust

36% %

B Distrust it greatly B Tend to distrust it Tend to trust it M Trust it a great deal

Journalists (n = 670)

British population*

*Source: British Social Attitudes Survey (2014).

5
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Journalists’ trust in other state institutions

The police (n=670)

The military (n=657)

M No trust at all M Little trust W Some trust ™ A great deal of trust ® Complete trust

'E.E
B Reuters Institute
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Trust in the police, parliament, military, trade unions, and
religious leaders

Religious leaders (n=662)
Trade unions (n=666) 8%
Parliament (n=666) 7%
The military (n=657) ¥4

The police (n=670) LA

M No trust at all M Little trust

W Some trust " A great deal of trust ® Complete trust

R Reuters Institute
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How frequently mentioned in UK news stories

;vé%

TRADE UNION SOURCES:

1.5%

Source: Lewis et al., 2008

@l Reuters Institute
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UK journalists’ trust in the news media

The news media
(n=677)

M No trust at all M Little trust W Some trust ™ A great deal of trust ® Complete trust

B8
R Reuters Institute
GO for the Study of Journalism
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Ethics and standards

* Relationships with sources

* Using material without permission
* Misrepresentation & subterfuge

* Falsification & verification

I Reuters Institute
@00 for the Study of Journalism




Accepting money from sources
Fabricating quotes

Altering photos

Publishing unverified info
Pressuring sources
Misrepresentation

Using private personal docs
Paying for conf. info
Re-creations

Subtefuge

Hidden recorders

Using private bus./govt. docs

m Always justified

4%

4%

24%
35%
46%
46%

51%

Justified on occasion

68%

71%

76%

96%

11%

95%

88%

75%

65%

54%

B Not approved under any circumstances



Paying for confidential information

A

| —
=

= \ 7
(S ¥-—‘ UK Journalists 51% 47%
VAN
m Always justified Justified on occasion W Not approved under any circumstances
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Claiming to be somebody else

+ US Journalists 7%

\\(\i‘?‘@
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\
A

UK Journalists 46%

L (\

N

m Always justified Justified on occasion W Not approved under any circumstances
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UK journalists’ views on influences on their work.

Editorial supervisors and

. . 1% % 339
higher editors %

Journalism ethics

Peers on the staff 16%

Government officials

Politicians

The military, police, and state
security

B Not influential  ® Of little influence  ® Somewhat influential Very influential  m Extremely influential



Influence of resource limitations, audience demands, and
‘the competition’ on journalists’ work

Time limits 214 24%

Availability of

) 4% 7%
newsgathering resources
Audience research/data

Competing news
organizations

B Somewhat influential

W Not influential m Of little influence = Very influential ~ ® Extremely influential






Journalists’ views on the most important
roles for journalists in the UK

No. of mentions

Providing information 303
Providing accuracy 161
Holding power to account 148
Providing entertainment 117

Truth telling 115

BN Reuters Institute
38 for the Study of Journalism




Journalists’ views on the importance of being an
adversary of government

Be an adversary of the

(o)
government (n=661) 7%

B Unimportant M Of little importance ® Somewhat important Very important M Extremely important

sl )E]
P Reuters Institute
el for the Study of Journalism



Journalists’ views on the importance of letting people express their views, by country

Sierra Leone
Tanzania
Malawi
Sweden
Botswana
Mexico
Spain
Croatia
Greece
Indonesia
South Africa
El Salvador
Philippines
India
Ecuador
Egypt
Colombia
Kenya
Serbia
Albania
Estonia
Ethiopia
Bangladesh
Bhutan
USA
Thailand
Kosovo
Australia
Romania
Brazil
France
Argentina
Malaysia
Portugal
New Zealand
Moldova
Chile
Latvia
Israel
Finland
Canada
Czech Republic
Hong Kong
Iceland
Italy
Oman
Norway
Ireland
Netherlands
China
Russia
witzerland
Hungary
UK
Belgium
Cyprus
Austria
Denmark
Singapore
Germany
UAE

Qatar

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

B unimportant M little important ™ somewhatimportant = veryimportant M extremely impor
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