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Global advertising by category' (US $ millions) = The audience
marketplace

Category

Digital 168,538
Television 202,511
Audience
Audio 31,21 measurement
Cinema 2,389 firms
Out-of-Home 34,824
Consumer Magazines 21,903
Newspapers 70,389 Media
producers
Video Games 4,906
Total 505,642

At 2014 average exchange rates.
Note: Television, audio, newspaper, and consumer magazine digital advertising as well as video games advertising are included in their respective segments
and also in the digital advertising segment, but only once in the overall total.

Sources: McKinsey & Company, Wilkofsky Gruen Associates
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THE OBSERVER

FACTS
Circulation
ABC June-Dec. 1956; 633,064

Readership
1956 Hulton Survey 1,880,000
1956 1.P.A. Survey 2,056,000

Readership = circulation x readers per copy

Readership: 710,000

1957

2016
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1997 electronic Telegraph

the pioneering online newspaper

www.telegraph.co.uk

1. Total qualifying traffic for the certification period 8 September — 7 October 1997

Total
Page impressions 7,336,442

Telegraph

1 October to 31 October 2016

2016

Country/Region Page Impressions

United Kingdom 189,606,298
Rest of the world 150.577.141
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Wide coverage and premium platforms

Siiddeutsche Zeitung®  SZ am Wochenende! SZ-Magazin® SZ.de desktop® SZ.de mobile®
1.13 million 1.13 million 1.23 million 7.07 million 4.49 million
readers per issue readers per issue readers per issue Unique Users/month Unique Users/month
107.35 million 66.62 million
Pls per month Pls per month

Source: https://sz-media.sueddeutsche.de/de/service/downloads/preislistypediadaten-sz_de.pdf

( Siiddeuische Zeitung
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Siiddeutsche Zeitung
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France Denmark

Source: Reuters Institute Digital News Report, 2014 leand
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Wide coverage and premium platforms

Siiddeutsche Zeitung®  SZ am Wochenende'! SZ-Magazin® SZ.de desktop® SZ.de mobile®
1.13 million 1.13 million 1.23 million 7.07 million 4.49 million
readers per issue readers per issue readers perissue Unique Users/month Unique Users/month
107.35 million 66.62 million
Pls per month Pls per month
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‘Fusion’ comScore panels:
72,000 PC users
6,000 mobile users

+ tagging

National Readership Survey
33,225 sample in home
interviews

PADD

‘Print and Digital Data’ (PADD)






On average mobile adds a further 107% audience reach to
individual newsbrand footprints

Monthly Audience Estimates (‘000s)

35,000 4859 M Print M Print & PC ® Print, PC & Mobile

30,000
0,
135% +133% +143%
25,000 +55%
+272%
20,000
+133%
15,000 +80% +13%
10,000 o7
+6%
I +109% I
0 —_— .
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Source: NRS PADD: NRS July 2015 — June 2016 & comScore June 2016
(Monthly audience estimates)



“The inclusion of the PC website and mobile data ... created
impressive headlines as to the overall reach of publisher brands

”

“Depressing headlines about the ongoing decline of print

audiences ... have been transformed to a positive story of
growing mobile audiences and extensive brand reach”

Katherine Page, NRS

(“Breaking and making: A new measurement service for the British published media”)




» “the preoccupation with audience size has led to
erroneous decisions in the management of media
content” - Bogart 1966: 47

Source: Bogart, Leo (1966) “Is it time to discard the audience concept?”
Journal of Marketing 30.1.
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The UK’s media regulator, Ofcom, believes that
“share of consumption” be “calculated from time
spent for each platform” (ofcom 2015a, 5, emphasis added).

The Financial Times believes “time-based metrics
will benefit publishers” because they value “real
reader engagement over clicks” (rr.com 2015).

Medium, developed by Twitter’s co-founder Ev
Williams, uses “total time reading” as its “top-
line metric” (wiliams 2015).

Fl
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comScore panels:
72,000 PC users
6,000 mobile users

+ tagging

2 Mivvor
Siin

National Readership Survey
33,225 sample in home
interviews

mml THE TIMES

guardian
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‘Fusion’ comScore panels:
72,000 PC users
6,000 mobile users

+ tagging

National Readership Survey

33,225 sample in home
interviews
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comScore panels:
72,000 PC users
6,000 mobile users

+ tagging

National Readership Survey
33,225 sample in home
interviews

Print: 15+ PC: 12+

Mobile: 18+
Great Britain

(excludes Northern Ireland) United Kingdom




Annual time spent reading. Aggregated print, PC, &
mobile audiences.

(11 UK national newspapers, domestic audience, April 2015—-March 2016)

Estimated _
PC reading y b.:ESt'mZFEd
obile reading
Time (4%
( ) Time (7.5%)

Estimated
Print reading

Time (88.5%)

Sources: NRS, comScore



Av. Time spent per day by online and print readers of

11 UK national newspaper brands

Average online usage time
per visitor "/
per day:

30 seconds

Sources: NRS, comScore



Monthly print, PC, and mobile audience (Sunday titles not included)
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Monthly print, PC, and mobile audience (Sunday titles not included)
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Monthly print, PC, and mobile audience (Sunday titles not included)
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Annual time spent reading. Aggregated print, PC, &
mobile audiences.

(11 UK national newspapers, domestic audience, April 2015—-March 2016)

Estimated _
PC reading " b.:ESt'mZFEd
obile reading
Time (4%
( ) Time (7.5%)

Estimated
Print reading

Time (88.5%)

Sources: NRS, comScore
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MAGAZINE

Newspapers are

“stuck between a

What If the Newspaper Industry IF -
Made a Colossal Mistake? fal I | ng expe” ment

By JACK SHAFER | October 17, 2016 Wlth dlgltal and a.
shrinking market for

hat if almost the entire newspaper industry got it wrong?

- 7
What if, in the mad dash two decades ago to repurpose and p rl nt
extend editorial content onto the Web, editors and publishers

made a colossal business blunder that wasted hundreds of millions of (I r I S C h y I y q u 0 t e d I n

dollars? What if the industry should have stuck with its strengths—the
print editions where the vast majority of their readers still reside and Va.S q U e Z y 2 O 1 5) .

where the overwhelming majority of advertising and subscription revenue

come from—instead of chasing the online chimera?
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1 don’t know
about other
columnists’
readers, but
mine are hard
taskmasters.
ne time | found
an email in my
inbox. “T always
liked your
columns,” it said,
“but your last
column was
very brittle and
disgusting. You'd
better shape up
orship out”
And this from
someone who
says that he has
always liked me.
I wonder what
he writes to
commentators he
has always hated.
Jonas, A15
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Millions

Monthly print, PC, and mobile audience (Sunday titles not included)
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Distribution of annual multiplatform (print, PC, and mobile) reading time (in minutes) attracted by
11 UK national newspapers, April 2015—March 2016 (inclusive)

The Scotsman .
Record he Herald

Express

The Guardian

The Sun

Sources: NRS and comScore.
Note: Data is for British audiences aged 18+. Video viewing on mobile platforms is excluded.
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* “the preoccupation with audience size has led to
erroneous decisions in the management of media
content” - Bogart 1966: 47
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* “the preoccupation with audience size has led to
erroneous decisions in the management of media
content” - Bogart 1966: 47

Advantages of attention-based metrics:

« Can capture newspapers’ cross-platform audiences
« Single number, easy to understand
« Data collected continuously & at scale
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Thank you.

Neil Thurman
neil.thurman@ifkw.Imu.de

@nellthurman



