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Definitions  

ññAdaptive interactivityòðDeuze (2003) 

 

ñRegistrational interactivityòðJensen (1998)  

 

 
      



News Personalization: A Definition  

     ñA form of user-to-system interactivity that uses a set of technological 

features to adapt the content, delivery, and arrangement of a 

communication to individual usersô explicitly registered and / or 

implicitly determined preferencesò 



óThe Daily Meô: has its time come? 

ñThe new heart of the homepage is something we call óNews for youô: a 

stream of headlines automatically tailored to your interests.ò  

ðThe Official Google Blog, June 2010  

 

 

 



óThe Daily Meô: has its time come? 

"World's First Individualised Newspaper to Launchñ 

ðMediaBizNet, October, 2009  

 

 

 

 

 



Lack of scholarship  

     ñwork has yet to address fully the more contemporary trends towards . 

. . personalizationò 

 

     Barbie Zelizer, 2009  



Qualitative Interviews  

http://news.sky.com/skynews
http://www.washingtonpost.com/


Two forms of personalization  

1. Explicit personalization ðreaders register their own content 

preferences 

 

 

2. Implicit personalization ðreadersô content preferences determined 

for them, by software 



Explicit Personalization: RSS feeds  



Explicit Personalization: RSS feeds  

  Drive 3% of traffic at BBC News website 

 

  ñPoor quality . . . lumpy feedsò, problems with the accuracy of 

publication times, some didnôt workðEd Roussel, Telegraph.co.uk  

 

  ñThe heat and light has been created by consumers of vast amounts of 

information who want to keep track of 250 sites a day . . . Levels of 

consumption among normal people are completely differentò 

ðNeil McIntosh, Guardian.co.uk  



Explicit Personalization: Email newsletters  




