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• Higher reader engagement

• Higher levels of trust

• Reader preference for 

public-affairs topics

• Higher willingness to 

participate

• More original sources used





1. Levels of reader engagement

2. How popular with news consumers across 9 

countries

3. Particular types (e.g. breaking news, on-going 

political stories) more popular?

4. Readers’ attitudes to live blogs’ usability, 

balance, accuracy, and convenience 

5. More inclusive of facts and opinions from 

citizens?



Time spent on 4 news formats, coverage of 

Royal Wedding, Guardian.co.uk, April 2011



Time spent on 4 news formats, coverage of 

protest march, Guardian.co.uk, March 2011



0

5

10

15

20

25

30

Boston Marathon
Bombings (n=6)

2012-13 Egypt
protests (n=3)

Birth of Prince
George (n=6)

Wimbledon 2013
(n=4)

Av. visit duration to
US newspaper
website (2012)

Engagement per visitor / visit duration (mins)

Total unique visitor numbers=49 million



Field work January 2013

!Online survey. Excluded 

respondents who’d not 

accessed news in previous month!



January 2013

15% av.





Popularity of different types of live news pages (live blogs) with US 

and UK news consumers, January 2013.



Popularity of different types of live news pages (live blogs) with US 

and UK news consumers, January 2013.



Usability, balance, accuracy, convenience:

UK readers’ attitudes



“We'll try to link to our 

sources on stories as 

much as possible, 

whether it's a police 

press release or a local 

government report”

BBC on their ‘Local 

Live’ initiative, April ‘13.



Usability, balance, accuracy, convenience:

UK readers’ attitudes





“The article isn’t dead … there are 

some stories that don’t necessarily 

stream in themselves”

— ITV News Web Editor, Jason Mills

(personal communication, July 2013).



Usability, balance, accuracy, convenience:

UK readers’ attitudes



Usability, balance, accuracy, convenience:

UK readers’ attitudes



“We will need to make sure we are seeking the best 

user generated content … and providing our own 

verification and context”

Steve Herrmann, Editor BBC News Website, personal 

communication, July 20, 2013.

“For the first time 

continuous TV news 

has come in second. … 

Now, essentially, 

Twitter is first” 

Mark Thompson, CEO of 

The New York Times, on 

Boston marathon 

bombings (Perry, 2013).



Reader Participation
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• 61% did not share Live Blogs by email, word of mouth 

or by using social media. 

• Respondents less likely to share a Live Blog than other 

types of article. 

(Thurman & Walters, 2012)



“There is still a need for structured reporting 

… its relationship with the live stream is still 

developing. We are working to understand 

how they can best complement one another 

… and the implications of trying to do both”

Steve Herrmann, Editor BBC News website, personal 

communication, July 2013.
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